
Consumer adoption of mobile fi nancial services has risen 
rapidly over the last few years, spurring greater interest by 
businesses in mobile banking. As a result, CFOs, treasurers 
and other fi nancial professionals are now readily embracing 
the mobility-enabled world. New features and functionality 
on corporate mobile banking platforms can help businesses 
use smartphones and tablets to unlock the full potential
of technology. 

Staying connected with 
corporate mobile banking.
Mobile technology is changing the way people work around 
the world, including how businesses manage their fi nances. 
The growing demand for corporate mobile banking is being 
driven by long-term trends in the workplace, including:

•   24/7 work schedule: Workdays don’t end when people 
leave the offi ce, and your mobile device helps you stay 
connected at all times.

•   Mobile workforce: Technology is changing the way 
business views not only how you get work done but 
where. Workers are mobile, and the offi ce is anywhere 
they’re connected.

•   Business continuity and security: Just because you 
can’t get to the offi ce doesn’t mean your business stops. 
From making payments and deposits to monitoring suspect 
transactions and possible fraud attempts, corporate mobile 
banking ensures that you can stay on top of things. 

The question today is not whether to adopt corporate mobile 
banking but rather how to optimize it by taking full advantage 
of new features and technology.

Key takeaways
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Consumers have rapidly taken 
advantage of a wide variety of 

mobile banking services.

Corporate mobile banking users 
can unlock technology’s full 

potential by taking advantage of 
more functions on mobile platforms.

Financial professionals 
demand the same convenience 

in managing company 
fi nances that they have with 

their personal mobile devices. 
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The days of banking being dominated by physical distribution are rapidly coming to an end. The proliferation 
of mobile devices and shifting preferences among demographic groups mean that customers expect more 

real-time, cross-channel capabilities (such as status inquiries and problem resolution) than ever before.

– McKinsey, “Cutting through the Noise in Financial Technology,” 2016

Growth of consumer mobile banking. 
By any measure, mobile devices are fi rmly entrenched in our lives. According to a Pew Research Center survey 
conducted in November 2016, 95% of American adults own a mobile phone. Over three-quarters (77%) have a 
smartphone, more than double the ownership level in 2011. 

Over the past several years, mobile services that allow consumers to obtain fi nancial account information and 
conduct transactions with their fi nancial institution have grown steadily. The Federal Reserve analysis “Consumers 
and Mobile Financial Services 2016” reports that 43% of mobile phone users with bank accounts used mobile 
banking services, up from 22% in 2011. Bank customers with smartphones posted even higher usage of mobile 
banking services (53%).

The Federal Reserve report shows that personal users of mobile banking are taking full advantage of a wide range 
of services. A recent survey asked which services users have utilized in the past 12 months:

94% Checked an account balance or checked 
recent transactions

58% Transferred money between bank accounts

56% Received an alert (e.g., a text message or 
e-mail) from your bank

48% Deposited a check electronically using your 
mobile phone camera

47% Made a bill payment using your bank’s online 
banking website or banking app

Note: Among respondents with a mobile phone and bank account who used mobile banking in 
the past 12 months. Source: Board of Governors of the Federal Reserve System, “Consumers and 
Mobile Financial Services 2016.”
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The Aite Group reports that middle 
market corporate treasurers are 
interested in a long and expanding list 
of mobile banking features, including:

Approving and initiating 
wire payments

Checking account 
balance(s)

Capturing mobile 
remote deposits

Making transfers 
between accounts 
at the same bank

Resetting passwords

Adding new users or 
managing access for 
existing users

Approving payroll 
and other ACH 
payments

Making pay/no-pay 
decisions for 
Positive Pay

Convenience and functionality 
of corporate mobile banking.
Acceptance of mobile banking by consumers has 
clearly impacted the business community. Corporate 
fi nancial professionals are now demanding the same 
convenience and functionality to manage company 
fi nances that they have with their personal mobile 
devices. As noted by PwC (A treasurer’s top 4 
disruptors: Takeaways from the 2015 AFP conference):

“U.S. consumers are now very familiar with using 
smartphones and tablets for their personal banking. 
This is driving corporates to consider mobile payments 
as a B2B option, indicating more change in corporate 
treasury functions as they integrate mobile banking 
into their operations.”

Millennials—adults who came of age starting in 
2000—are contributing to interest in corporate mobile 
banking. The fi rst generation to grow up with the 
Internet, social media, smartphones and other mobile 
devices, these young adults have a passion for all 
things digital. By 2020, Millennials will account for 50% 
of the global workforce*, and they will expect to use 
technology to stay connected with work, no matter 
where they are.

*Source: PwC, Millennials at Work: Reshaping the workforce, 2016

Almost half a billion (429 million) mobile devices and connections were added in 2016. Global 
mobile devices and connections in 2016 grew to 8.0 billion, up from 7.6 billion in 2015.

– The Cisco® Visual Networking Index Global. 
Mobile Data Traffi c Forecast Update, 2017
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Making the most of corporate mobile banking.
Taking full advantage of the functionality and flexibility in corporate mobile banking can help you make the most of 
technology. For example, text messaging/alerts and deposit capture features offer significant advantages to corporate 
financial professionals on the go. 

Bank service providers may offer options for messaging and alerts, allowing a company to customize the service. For 
example, a corporate executive may choose to have certain messages or alerts sent by email and/or text in real time 
and others bundled and sent at specified times. Another professional may opt to have some information sent by email, 
some sent via text and some sent using both email and text. 

Mobile deposits. 
Mobile deposit capture enables financial professionals to use their mobile devices to make deposits wherever they 
are, 24/7. The Aite Group’s report, “The Current and Future State of Corporate Mobile Banking around the Globe,” 
highlighted the growing interest in offering mobile deposit capture to corporate customers. Once considered a product 
primarily geared toward consumers and small businesses, Aite reported that increasing demand is now coming from 
larger businesses, especially those with:

•   Centralized processing but decentralized deposits, such as companies with multiple offices or subsidiaries

•   Paper checks sent directly to lockboxes to be included in the lockbox flow

•   Employees who are collecting checks while traveling 

Text messaging and alerts

Text messaging and alerts enable financial professionals to stay connected with developments 
at their companies at all times. The content in the messages and alerts can cover a number of 
essential functions, including:

Function Message content

Account 
activity

• Available balance

• Book transfer completed

• Check returned due to insufficient funds

• Deposit completed

• Opening available balance

• Intraday credit/debit detail available

• Stop payment expiring

• Stop payment placed

ACH
• CAR available for review

• ACH exposure

• ACH return item posted

• Incoming ACH received

Wire

• Incoming wire received

• Outgoing wire requires authorization

• Outgoing wire sent

• Outgoing wire voided

• Pre-cutoff—wires requiring authorization
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What to look for in a corporate mobile banking solution.
To optimize your corporate mobile banking experience, it’s important to choose the solution that meets your specifi c 
needs. When you evaluate your options, make sure you consider critical core features.

Functionality re� ned to address on-the-go 
needs of businesses, including:

•   Approvals for wire and ACH transactions

•   Customer self-service administration

•   Multi-check mobile deposits

•   Payment initiation

•   Book/account-to-account transfers

•   Limited money movement capabilities

Online banking security features, 
such as:

•   Strong passwords

•   Credential management and multifactor 
authentication

•   Proactive monitoring and notifi cation of 
suspicious activity

•   Fingerprinting and biometrics

•   Control over what each role can do 
and view through digital channels 

Customized alerting capability based on 
delivery mechanism or thresholds

User interface optimized to fi t smaller 
device screens

Consistency across channels (web and 
mobile), with information displayed the same 
way and with the same passwords

Streamlined information reporting capabilities 
and tools that provide ready access to 
important fi nancial information

Security on my mobile device has never been a concern for me. My company is already set up for 
dual controls and approvals, which helps mitigate online risk. I also know how thoroughly my bank 

vetted the technology before it was rolled out, and I can see the attention given to security. The range 
of function is well defined with parameters that have been designed to minimize risk.

– Jaime Cannon, chief fi nancial offi cer 
of Terreno Realty Corporation
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Optimizing your corporate mobile banking experience with Key.
KeyNavigatorSM provides users with a convenient and secure way to approve payments, make decisions on Positive 
Pay items, view account information, manage risk and more. Created for your mobile device, KeyNavigator is designed 
to provide you with the critical information you need to make decisions on the go.

To learn more about how KeyNavigator Mobile can help you optimize your KeyNavigator account 
services, please call our Support Center, 1-800-539-9039, option #2.

Optimizing the experience for business users requires a solution that starts with 
security and control, adds advanced cash management capabilities, offers streamlined 

onboarding and facilitates a consistent user experience across all channels.

– Riding the Digital Wave for Business Banking, 
Propelled by Mobile, Fiserv
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